Cpens! GpyHKIHOHUPOBaAHUS
NpeANpPUATHS

Komnuiiexke mapkeTuHra

[ponyxr, yciyra (product)
Mecro (place)

Lena (price)
[Iponsuxenue (promotion)
[epconain (personnel)
Atmocdepa (physical evidence)
IIponecce (process)

Kro?

Uro? £ A
ES
Ine? gk
Korma? = S
Kak? 2 oy
9 S 9o
CKoJbko? =2

[ouemy?

Hanpasnenus coopa
JAHHBIX

Bropuunas uadopmanus

Buytpennss Bremnss

[MepBuunas nadopmanus

KauectBennas KonnuecTtBeHHas

MeToabl HCCIeI0BAHMS

Puc. 2. DneMeHTbI CHCTEeMbI MAPKETHHIOBOTO HH(POPMAI[HOHHOTO 00eCIeueHus
Fig. 2. Elements of a marketing information system



