
106

Журнал Белорусского государственного университета. Экономика. 2022;2:102–111

the traditional commodity-centered dominant logic, which is mainly reflected in the main unit of exchange, the 
role of the commodity, the role of the user, the determination and meaning of value, the interaction between 
enterprises and users, and the source of economic growth. In terms of the role of commodities, the emerging 
service-dominant logic emphasises that commodities are the transmitters of operational resources (embedded 
knowledge), and they are intermediate products, while the traditional commodity-centered dominant logic 
emphasises that commodities are operational resources and final products. In terms of user roles, the emerging 
service-dominant logic emphasises that both users and suppliers are services. The traditional commodity-centric 
dominant logic emphasises that users are the recipients of goods. In terms of sources of economic growth, the 
emerging service-dominant logic emphasises that wealth is obtained through the application and exchange of 
professional knowledge and skills. The traditional commodity-centered dominant logic emphasises surplus 
tangible resources and goods. In this paper, the value co-creation theory applies the scenario value co-creati- 
on theory to explain the key role of multi-agent co-creation of value on organisational activities, and emphasises 
the core role of enterprises, users and suppliers. Co-creation provides a better perspective. 

Digital platforms as tools for digital transformation. A platform is a virtual space that connects multiple 
participants based on Internet information technology. The network information platform has gone through 
three stages. The first stage is a portal platform characterised by communication of information, such as Sina 
and Sohu. The second stage is an e-commerce platform characterised by buying and selling products, such 
as Taobao, JD.com, and Pinduoduo. The third stage is the industrial Internet platform, with knowledge pay-
ment as a typical feature, and the digital model and application of Internet industrial knowledge is the focus 
of platform transactions. Bridge, the industrial Internet platform, has become a new arena for competition 
among the world’s leading companies, a new field of business layout, and a new focus of competition among 
manufacturing powers. Since the global financial crisis, multinational giants, such as Bosch, General Electric, 
Siemens, etc., have been continuously promoting their strategic transformation around the model of manufac-
turing intelligence, networking and digitisation, through a series of model innovations, business restructuring, 
mergers, and transformations.

Platform economy is an important component of the concept of digital economy, belongs to the second level. 
The «White paper on China’s digital economy development (2020)» points out that the digital economy is a new 
economic form that accelerates economic development and governance3. At the same time, the paper clarifies 
the framework of the four modernisations (digital industrialisation, industrial digitisation, digital governance 
and data value) of the digital economy, and points out that data integration and platform empowerment are the 
key to promoting the development of industrial digitalisation4 (fig. 1). According to R. Bukht and R. Heeks 
combing the concept of digital economy, the platform economy should belong to the second level of the con-
cept of digital economy5. In the era of digital economy, the rise of digital platform companies is a worldwide 
phenomenon. Among the top ten companies by global market capitalisation, there are seven typical digital 
platform companies (such as Microsoft, Apple, Amazon, etc.)6. As of 31 December 2020, the market values of 
China’s digital platform companies Tencent and Alibaba were 4.55 trln yuan and 4.20 trln yuan, respectively.

3White paper on China’s digital economy development (2020) [Electronic resource]. URL: http://www.caict.ac.cn/english/research/
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Fig. 1. Framework of digital economy


