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of the times to explore new potentials and achieve further economic development through the improvement of  
business models. Under the guidance of the Belt and Road, people’s motivation for innovation and entrepreneur-
ship has been significantly strengthened, and close communication between countries along the route and China 
has been achieved [6]. Business competition can not be supported by the ability to innovate, and technological 
progress can be achieved with the impetus of innovation. Highly qualified citizens are the main driving force 
for achieving technological innovation, which enables not only technological innovation but also effective 
dissemination of technology, improved resource utilisation and sustainable economic development. Accord-
ing to the 2022 World Intellectual Property Report, human innovation is inevitable. By examining the rate of 
patent applications over the last century, innovation activity has increased 25-fold overall, and digitalisation is 
quadrupling in the 20 years to 2022 by changing the objects, types and processes of innovation, with an annual 
growth rate of 13 %, accounting for 12 % of all patent applications in 2020 [7]. New technologies are being 
used on a large scale to drive and enable economic development, with 26 176 800 global patent applications 
in the digital economy by 2020, including China (32.47 % of all patent applications). Japan (33.81 %) and 
the USA (12.21 %), one of the gaps between China and developed countries lies in the lack of technological 
innovation, and China needs to introduce innovative technologies and digest advanced technologies in order to 
gain the corresponding development advantages. China has also proposed to actively improve the innovation 
and entrepreneurship of the young generation, build a new innovation and entrepreneurship model, and power 
the innovation drive through the further development of new technologies (fig. 4 and 5).

Investment-driven to consumption-driven change. Investment-driven is a traditional economic growth 
model, and most of its power comes from investment. It is imperative to realise the shift from investment-dri
ven to consumption-driven. Whether in the long term or short term, China’s economic development needs to 
be supported by domestic consumption, and it is highly feasible to drive domestic economic growth through 
consumption. A study of the growth of mid- and high-end consumption reveals that a consumer economy can 
reshape the power development system. In the case of China’s GDP, the number of contributions provided by 
consumption is not insignificant and gradually exceeds the contribution provided by investment [8]. This also 
indicates that consumption has become the main driver of economic development and that China’s invest-
ment-driven is gradually shifting to a consumption-driven model. Under the influence of COVID-19, Chinese 
residents’ consumption scale continues to expand, the consumption structure gradually upgrades, showing 
diversification, personalisation, and quality, and the concept of consumption changes from «immediate need» 
to «enjoyment», and the quality, taste, and aesthetics of consumption are constantly being upgraded [9]. Ac-
cording to the 49th Statistical report on China’s Internet development by China Internet Network Information 
Center, with the significant increase of Internet penetration in rural China, geographic location is no longer an 
obstacle to the upgrading of consumption in the county rural market [10]. The size of rural Internet users in 
China has reached 284 mln, the Internet penetration rate in rural areas is 57.6 %, and the size of elderly Inter-
net users aged 60 and above has reached 119 mln, with an Internet penetration rate of 43.2 % (fig. 6 and 7).

Fig. 4. A series of technologies driving innovation activities 
in different historical periods

Fig. 5. Global information and communication patent technology  
in East Asian economies in 1970–2020  

(developed on the basis of data from the source [7])


