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Cwmaprdonss, TB  beiToBas Meb6emns Cropt Kpacora Toapsl Urpymkn
1 9NIEKTPOHMKA  TEXHHUKA U CTUITh JUISL oMa

Kateropus Tosapos

Puc. 1. Pacnipenenenye NpeMUaIbHBIX MOKYIIOK MO KATETOPUSIM TOBAPOB
Fig. 1. Distribution of premium purchases by product categories



