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AHHOMayusa. AHanu3upyeTcs BAUSHYE TIaTPGOPMbI KOPOTKMX Buaeo Douyin (kutaiickast Bepcust TikTok) Ha hopMupoBaHme
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BBIBOJ] O TOM, UTO ITaTdopma Douyin crioco6eTByeT (hopMUPOBAHNIO TOKATbHOM KYJIbTYPHOI MAEHTUIHOCTY, HO TAKKE HeCeT
noTeH1ManbHble pucku (3ddexT MHODOPMALMOHHOTO KOKOHA U HOPMIUPOBaHME MOHOLIEHHOCTHO CUCTeMbI IMYHOCTH). OT-
MEYaeTCsl, UTO ITY MPOBIEMbI MOTYT OTPAHUYMUTD TOCTYII TOJPOCTKOB K KyJIbTYPHOMY Pa3HO0Opa3suio, 4To, B CBOIO OUepe/ib,
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Abstract. This article analyses the impact of the short video platform Douyin (the Chinese version of TikTok) on the for-
mation of young people’s cultural identity and values. It examines the influence of Douyin’s recommendation algorithms and
user-generated content on adolescents’ values through various forms of communication. It concludes that Douyin facilitates
the formation of local cultural identity but also carries potential risks (such as an information cocoon effect and the deve-
lopment of a monotheistic personality structure). It is noted that these problems may limit adolescents’ access to cultural
diversity, which, in turn, can lead to a narrowing of their worldview.

Keywords: social media; Douyin; cultural identity; values; adolescents.

Introduction

In the context of digitalisation and globalisation, so-
cial media has become a key platform for the cultural
identity of adolescents. In China, particularly, Douyin
(the Chinese version of TikTok) has emerged as one
of the most popular short-video platforms globally, pro-
foundly influencing the cultural identity, values, and be-
havioural patterns of young people. According to official
data from Douyin, the platform has over 700 mln active
users, with a significant proportion of these being ado-
lescents. These young people are exposed not only to lo-
cal culture but also to foreign influences.

However, such influences are not entirely positive.
Douyin’s personalised recommendation algorithm has
raised some potential issues. The platform recommends
content based on users’ browsing history, likes, com-
ments, and favorites, which, while enhancing the per-
sonalised experience, can also lead adolescents into an
«information cocoon», where they are exposed only
to content that aligns with their interests and prefe-
rences, thus neglecting broader cultural values [1; 2].
Moreover, some of the values promoted on Douyin, such
as consumerism, appearance anxiety, and vanity, may
have potential negative effects on adolescents, even
leading to the distortion or loss of their cultural identity.

Especially after the outbreak of the COVID-19 pan-
demic in 2020, social media platforms became the pri-
mary means for adolescents to connect with the out-

side world. The pandemic caused a sharp increase in the
online activities of young people, with Douyin’s usage
reaching unprecedented levels. The platform’s content
ranges from daily life and traditional culture to social
hot topics and political viewpoints. While this diversity
offers adolescents opportunities to explore their cultu-
ral identity, it also risks leading them to lose their way
amid information overload and conflicting values [1].

According to the 5™ National survey on internet use
by minors released by the China Internet Network In-
formation Center in 2023, the number of minor inter-
net users in China reached 193 mln in 2022, with 54.1 %
of them watching short videos, and platform Douyin
plays a crucial role in this phenomenon [3]. This wide-
spread usage means that Douyin’s impact on adoles-
cents’ cultural identity is ubiquitous.

Adolescents are at a critical stage in shaping their
personal ideologies, making it particularly important to
study how short-video platforms like Douyin influence
their cultural identity. This research aims to explore,
through the typical case of Douyin, how digital media can
effectively promote the healthy development of Chinese
adolescents’ cultural identity and values in the context
of globalisation. The study also seeks to provide valua-
ble insights for education, cultural communication, and
social policy, contributing to the healthy cultural iden-
tity and value formation of adolescents.

Materials and methods

This study combines content analysis and case study
methods to comprehensively understand the impact
of the social media platform Douyin on the cultural iden-
tity and value formation of contemporary Chinese ado-
lescents. The analysis includes examining popular vi-
deos on Douyin, the interaction patterns of adolescent
users, and the influence of the platform’s personalised
algorithm mechanism.

Cultural identity. Cultural identity refers to an in-
dividual’s or group’s sense of belonging and recognition
of shared cultural traits, such as language, values, and
beliefs. It helps individuals understand «who they are»
and how they perceive their relationship with others.
Cultural identity not only facilitates cultural exchange
but also may lead to conflicts and fragmentation of iden-
tity [4]. In the context of digitalisation and globalisation,
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social media, as a «global cultural melting pot», exposes
adolescents to diverse cultures but also risks causing
them to lose touch with their own cultural identity'.

For adolescents, social media serves as an impor-
tant platform for constructing self-identity. In the di-
gital age, social media provides a virtual space for young
people to express and reinforce their cultural identity.
However, as a representative social platform, Douyin of-
fers diverse cultural expressions while also potentially
challenging adolescents’ understanding and definition
of their cultural identity [2].

Values. Values are the fundamental beliefs and prin-
ciples that guide human behaviour and decision-making.
These principles may vary across different eras but are
universally present in human societies. They determine
how individuals view themselves and others, guiding
the behaviour of individuals or groups. For example,
respect for life and the pursuit of happiness are shared
values in many cultures.

With the rapid development of the internet, the
speed and influence of media have increased, and so-
cial media (especially short-video platforms) has be-
come an important channel for shaping adolescents’
values [1]. Through platform content, Douyin shapes
adolescents’ views on modern values such as consume-
rism, vanity, and individualism.

These platforms directly influence adolescents’ un-
derstanding of the world and their definition of personal
values through visual and contextual content dissemi-

nation. Therefore, short-video platforms not only pro-
vide space to showcase and reinforce individual cultural
identity but also subtly shape adolescents’ social values.

Research on the impact of social media on ado-
lescents’ cultural identity. Previous research has shown
that social media, through platform-based self-expres-
sion, provides a new way for adolescents to construct
their cultural identity, but also brings the risk of cultural
identity fragmentation?. Specific groups, such as immi-
grant adolescents, can use social media to both reinforce
their original cultural identity and weaken it due to the
pressure from mainstream culture’. Domestic scholars
argue that platforms like Douyin significantly impact
adolescents’ values and cultural identity [2]. Some en-
tertainment or commercialised content on these plat-
forms may lead adolescents to deviate from mainstream
values. Therefore, it is important to strengthen guidance
and implement measures to help adolescents establish
healthy values [2].

On one hand, Douyin, as the most widely used short-
video platform, provides adolescents with new ways
of self-expression and promotes the exchange of diverse
cultures. On the other hand, Douyin’s algorithm mecha-
nism can easily create «information cocoons», potential-
ly narrowing cultural identity [1; 2]. Based on these re-
search findings, this study explores how Douyin, through
its personalised recommendation mechanism and con-
tent dissemination, influences adolescents’ cultural
identity and value formation.

Results and discussion

Potential impact of Douyin content on adoles-
cents’ cognition and values. Platform Douyin attracts
a large number of adolescent users with its engaging,
entertaining content and powerful algorithmic recom-
mendation function. The time constraints of short vi-
deos (usually ranging from 15 s to 3 min) lead to frag-
mented and visualised content, which, while helping
to capture attention quickly, may result in adolescents
having a superficial understanding of local culture with-
out delving into its history and significance.

For instance, popular videos on Douyin often use
visual symbols, background music, and trending phra-
ses to convey values. Videos about Chinese traditio-
nal culture typically reinforce the transmission of national
culture by utilising elements like traditional Chinese
music and ancient-style clothing. Through watching
these videos, adolescents can quickly form an emotio-
nal connection to their local culture. Some Douyin crea-
tors are particularly skilled at evoking emotions, such
as through videos about family reunions or nostalgic
memories, which easily stir up a sense of national iden-
tity and patriotism among young viewers. However, the

platform is also flooded with content that promotes
wealth, vanity, and superficiality, which could negative-
ly impact adolescents, leading them away from tradi-
tional moral and cultural values [2].

Construction and conflict of adolescent cultu-
ral identity. In recent years, platform Douyin has vigo-
rously promoted content related to traditional culture,
such as the display of intangible cultural heritage and
the celebration of traditional festivals. These types
of content help adolescents more directly engage with
and understand local culture. For example, the vi-
deos of Li Ziqi, a creator who has gained popularity both
in China and internationally by showcasing traditional
Chinese lifestyles, exemplify this trend. Through short
videos documenting her handcrafting traditional foods
and non-material techniques (such as hand weaving and
brewing), Li Ziqi integrates the charm of Chinese tradi-
tional culture into everyday life. As shown by H. Y. Shi,
H. Y. Cheng, and ]. He [5], Li Ziqi’s short videos effec-
tively transmit traditional cultural values.

Adolescents who watch Li Ziqi’s videos not only ex-
perience the aesthetics and values of traditional culture

!China Internet Network Information Center : website. URL: https://www.cnnic.net.cn (date of access: 24.05.2026).

Ibid.
SIbid.
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but also develop an appreciation for traditional values
such as labour, nature, and wisdom in daily life. For in-
stance, the pastoral life and manual skills showcased
in Li Ziqi’s videos demonstrate the traditional Chinese
concepts of <harmony with nature» and «self-relian-
ce», which deeply resonate with adolescents, fostering
a sense of cultural identity?.

At the same time, Douyin’s interactive mechanisms
(such as likes, comments, and shares) provide adoles-
cents with a platform for self-expression and communi-
cation, which helps them find like-minded peers. On this
platform, adolescents are influenced by the «peer effect».
For example, content from Li Ziqi, which highlights ru-
ral life and traditional culture, spreads rapidly and crea-
tes a «group effect» among young users. Seeing their
peers actively participate in discussions may encoura-
ge them to join in and emulate the behaviour, using si-
milar filming techniques to showcase their hometowns

and cultures. This process strengthens their recognition
of traditional culture. However, Douyin’s recommenda-
tion algorithm is also prone to forming «information
cocoons», meaning that the platform pushes content
based on personal interests, limiting the range of cul-
tural perspectives adolescents are exposed to and pre-
venting them from developing a more comprehensive
understanding of diverse cultural values [1; 2].

Potential issues. Douyin’s algorithm tends to re-
commend content based on users’ preferences, which
enhances the user experience but may result in ado-
lescents being exposed to a narrow range of content,
thereby overlooking other cultural values. This creates
an «information cocoon», where the information they
encounter becomes narrow, limiting their ability to ful-
ly appreciate the diversity of culture [1]. This can lead
to confusion and conflict regarding cultural identity, an
issue that warrants attention® [2].

Conclusions

The research results indicate that Douyin plays a po-
sitive role in shaping adolescents’ local cultural identi-
ty through symbolic and emotional content, especially
through creators like Li Ziqi [5]. However, under the in-
fluence of foreign and popular cultures, there are poten-
tial changes in adolescents’ values, demonstrating the
dual nature of short-video platforms in shaping cultu-
ral identity and values.

Moreover, Douyin’s interactive mechanisms rein-
force the «peer effect». Through likes, comments, and
imitation, adolescents further consolidate their recog-
nition of specific cultural values. However, Douyin also
brings the risk of the «information cocoon» phenome-

non, which could narrow cultural identity and limit ex-
posure to diverse cultural perspectives.

Future research should further explore how to op-
timise platform dissemination to promote multi-
cultural communication and avoid the narrowing of cul-
tural identity. Additionally, educational policies can
provide guidance on the use of social media, hel-
ping adolescents build their cultural identity. Further-
more, cross-cultural comparative studies in different
cultural contexts could offer broader perspectives, ex-
ploring the multidimensional impact of social me-
dia on adolescents’ values in the context of globali-
sation.
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